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MIKE SIBERINI
TRACKSIDE CONTACT

P.O. Box 943,
Harrisburg, NC 28075 
Cell 704-905-3309 
Email: mikesiberini@aol.com

Mike Siberini started  
with Goodyear in 1999  
as a PR rep with the  
NASCAR Truck Series,  
followed by a move  
to Cup Series in 2001  
and has since been  
Goodyear’s PR rep  
at every Cup race.  
He also does freelance  
TV production work with  
CBS and NBC. Prior to a  
PR stint in NASCAR in  
1997, Siberini also worked  
with several professional  
soccer franchises.
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STEVE MCCLELLAN
PRESIDENT, 
GOODYEAR AMERICAS

DEAR MEDIA MEMBERS
For more than 60 years, Goodyear has proudly 
produced tires for NASCAR and remains committed 
to taking performance and innovation to the next 
level. That’s why we are pleased to share our newly 
designed 18-inch racing tire for the NASCAR Next 
Gen car. As we turn the corner on what is sure to be 
another monumental year, we are honored to help 
drivers reach their racing potential and will continue 
to elevate our drive for excellence through the 
Cooper Tire integration.

On behalf of Goodyear, thank you for your 
commitment to covering the sport and delivering 
compelling content to motorsport fans around the 
world. We look forward to the 2022 season and 
seeing the new NASCAR Next Gen car and 18-inch 
tires in action. 

2



2022 Racing Media Guide 3

ENGINEERED   
COMPONENTS
Engineers design and in-house 
associates build all the components
that make up a race tire, including 
the bead, sidewall, body plies, belts, 
overlay and tread.

        MATERIALS
Dozens of distinct ingredients  
come together in the process  
of making a NASCAR race tire.

DECALS 
The distinctive yellow Goodyear Eagle 
lettering is applied to each NASCAR tire.

RFID CHIP
A radio frequency identification (RFID) 
chip is embedded in the sidewall of 
each NASCAR radial tire to track the tire 
throughout its life cycle.

QUALITY SYSTEMS
Throughout the manufacturing 
process, components and tires 
are subjected to numerous 
checks to ensure uniformity  
and quality, including manual  
and visual inspections, testing 
and X-ray.

TIRE BUILDING
Skilled tire builders at 
Goodyear’s Innovation Center 
Manufacturing (ICM) facility in 
Akron, Ohio hand build each 
NASCAR tire to meet precise 
specifications.

CURING
Tires are exposed to high 
temperatures and pressure 
to bind the components,  
as well as give the tires their 
recognizable shape.

FINAL FINISH
Tires are trimmed  
and inspected by hand  
for quality control.

         SHIPPING & 
DELIVERY TO TRACKS
After a NASCAR tire is built,  
cured and inspected,  
it is off to the race track.

HOW
 A NASCAR TIRE IS MADE
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STU GRANT General Manager, Global Race Tires
Iowa State (1972); Joined Goodyear 1972
 
Stu joined Goodyear after graduating from 
Iowa State University with a degree in 
chemical engineering. After a year with  
aircraft tire development, he moved to 
Goodyear’s racing division in 1973 as a  
racing tire engineer. Stu was named chief  
compounder in 1978 and manager of  
racing tire development programs in 1983.  
He transferred to passenger tires in 1991  
and then to Kelly-Springfield as marketing 
manager of light truck tires. Stu returned  
to racing in 1994 as director of racing tire 
sales and marketing. In February 1996,  
he was named general manager of global 
race tires.

GREG STUCKER Director, Race Tire Sales  
Vanderbilt University (1979); Joined Goodyear 1979
 
Greg joined Goodyear in 1979 following his 
graduation from Vanderbilt University with  
a degree in mechanical engineering. After  
a year on the technical squad, he joined  
the racing division in 1980, moving from 
short track and NASCAR tire development  
to group leader for Indy cars in 1983. In 
1986, Greg was named chief engineer in 
racing. Following three years in original 
equipment passenger tire engineering, 
he returned to racing in October 1998 as 
manager of race tire product development. 
Greg was promoted to director of race tire 
sales and marketing in October 2000 and 
director of sales in 2007.

JUSTIN FANTOZZI Operations Manager, Racing 
University of Cincinnati (1998); University of  
Akron (2002); Joined Goodyear 1996
 
Justin joined Goodyear’s racing division  
after graduating from the University of 
Cincinnati with a degree in chemical 
engineering. His race engineering career 
included tire compounding and tire design  
in the sports car, dirt and open-wheel  
venues. Justin received an MBA in  
marketing from the University of Akron in 
2002, at which time he was assigned as  
the field sales manager for dirt and asphalt 
short track and then stock cars. In 2007,  
he was named marketing manager. In  
2014, he was named to his current role  
as operations manager.

RICK HEINRICH Account Manager, NASCAR
Western Illinois University (1985); Joined Goodyear 1985
 
Rick joined Goodyear’s retail store division  
in 1985 after graduating from Western  
Illinois University with a degree in business. 
Rick moved to Goodyear’s headquarters  
in Akron in 1990 as an accountant in 
retail operations and after three years, he 
was named operations manager for the 
Commercial Tires Centers. He joined the 
Goodyear racing division in 2002, where  
he managed the distribution and service  
of race tires for NASCAR’s top three  
divisions. In 2008, Rick became the sales 
account manager for NASCAR.

TODD ROGERS Sales Account Manager, Drag Racing
Western Carolina University (2005); Joined Goodyear 2006
 
Todd joined Goodyear racing with the inventory 
control group in 2006 after graduating from 
Western Carolina University with a degree in 
sports management. In 2011, he became 
the sales account manager for the NASCAR 
Camping World Truck Series, K&N Pro Series 
(East and West) and the Canadian Tire Series. 
In 2017, Todd took on the role of sales account 
manager, Drag Racing.

TOM COURTNEY Manager, Race Event Operations
Indiana University-Purdue University Indianapolis (1995); 
Joined Goodyear 1991

Tom joined Goodyear as tire technician,  
mounting race tires in the IndyCar group while 
working through college. He became race tire 
service manager for the dirt group in 2001,  
and was promoted to manager of logistics and 
distribution for NASCAR’s top three divisions 
in 2005. In 2013, Tom was named manager 
of race event operations overseeing NASCAR 
track operations and race tire pre-mounting. 

JAY CHAPMAN Sales Account Manager
University of Akron (2000); Joined Goodyear 2017

During his academic career, Jay earned a degree 
in business management from the University 
of Akron and a motorsports management 
certificate from Sports Management Worldwide. 
He began his Goodyear career working in its 
retail stores, starting as a general service 
tech and working his way up to assistant store 
manager. He joined the racing group in 2017 
and currently oversees Goodyear’s involvement 
in sports car racing, as well as the NASCAR 
Gander RV & Outdoors Truck Series.
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BOB ALTVATER Manager, Race Tire  
Development & Quality
Virginia Tech (1980); Joined Goodyear 1980
 
Bob joined the Goodyear-Danville  
manufacturing facility after graduating from 
Virginia Tech with a degree in chemical 
engineering. Over the next 22 years, 
he had assignments in multiple North 
American manufacturing locations as part 
of the quality & technology organization. 
In the fall of 2002, he moved to Akron 
and has led the consumer design 
standards team, the global product 
performance team and has had multiple 
leadership assignments in the regional 
quality & technology team supporting all 
North American manufacturing locations. 
Bob joined Goodyear Racing in 2012 
and is responsible for race tire product 
development and outgoing quality.

MARK KETO NASCAR Project Manager
Penn State University (1996); Joined Goodyear 1996
 
Mark joined Goodyear’s racing group  
to work with the sports car development 
team after graduating from Pennsylvania 
State University with a degree in chemical 
engineering. By early 1997 he shifted 
to the NASCAR group, working as a tire 
compounder. Mark served as lead engineer 
of the NASCAR group between 2001-2011 
and project leader for racing technology 
between 2011-2017. He was promoted  
to his current position in July 2017.

DAVE AUFFENBERG Project Manager, 
Tire Development, Drag & Sports Car Racing
Purdue University (1985); Joined Goodyear 1985
 
Dave joined Goodyear in 1985 in dirt racing
and Formula One after graduating from 
Purdue University with a degree in chemical 
engineering. Dave moved to the stock 
car group in 1987, then the CART series 
in 1990. He was made group leader of 
dirt, drag and bias-ply tires in 1993, then 
was named chief engineer over stock car, 
sports radial, supercar and bias-ply tires 
in 1997. Dave’s focus as project manager 
since 2011 remains on drag and sports  
car tires. 

SHANNON BAKER Project Leader,  
Advanced Engineering Group
GMI Engineering & Management Institute (2001); 
Joined Goodyear 2002

Shannon joined Goodyear racing’s advanced 
engineering group after graduating from  
GMI with a degree in mechanical engineering. 
He was responsible for force and moment  
testing and the implementation of radio 
frequency identification (RFID) technology  
in NASCAR. Between 2014-2017, Shannon  
served as lead engineer of Goodyear’s  
tire vehicle mechanics group before being  
promoted in August 2017 to his current  
position, in which he focuses on developing 
advanced technologies for the racing group.

ROBBIE KATZENMEYER Lead Engineer
University of Akron (2011); Joined Goodyear 2011

Robbie joined Goodyear in 2011 after  
graduating from the University of Akron with  
a degree in Mechanical Engineering earlier 
that year. He started in Goodyear’s Innovation 
Center Manufacturing facility as a Quality 
Technology Engineer before being named 
NASCAR Designer in 2016. He was promoted  
to his current position this past off season.

BILL BEDONT Lead Engineer, Drag & Sports Car Racing
University of Pittsburgh (1999), University of Akron (2003); 
Joined Goodyear in 1999

Bill joined Goodyear in 1999 with a degree in 
mechanical engineering. He initially worked 
in the global engineering group on extruders 
while getting his Masters degree in mechanical 
engineering from the University of Akron. 
He joined the race group in 2003 as a drag 
designer until 2007. Bill re-joined the race 
division as lead engineer for drag and sports 
car tires in 2019. 
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A SEASON OF CHANGE
AHEAD FOR GOODYEAR  RACING



The sport of auto racing is a vast  
playing field in the U.S., with countless 
classes, divisions and sanctioning 
bodies. Being involved in the sport is 
essential for a tire maker, and Goodyear 
remains at the front of the pack.
 
“If you’re a company in the automotive 
industry, you have to race,” said Stu 
Grant, Goodyear’s general manager of 
global race tires. “It’s essential that you 
participate in some way in motorsports 
in order to maintain credibility and to 
connect to the auto enthusiasts.”
 
Racing fans are some of the most loyal 
consumers in the country. Competing on 
the track in a wide variety of disciplines 
on a weekly basis allows Goodyear to 
flex its muscles – both from an  
engineering and marketing standpoint.
 
“Customers that follow motorsports are 
loyal to the companies involved,” said 
Grant. “As an example, NASCAR has data that indicates 
almost 80 percent of their fans are inclined to support 
companies that are involved in the sport. They  
understand that participation in the sport that they  
love comes with a big commitment, and they’ll buy their 
products in order to help them be financially successful 
and continue their NASCAR involvement. That also 
remains true for fans of the NHRA and sports car racing. 
Overall, our data shows that.”
 
This upcoming racing season is shaping up as one  
of the most exciting in a long time. Below is a review  
of some of the highlights Goodyear Racing had in 2021, 
as well as a look forward to 2022.
 
 
NASCAR
 
“The 2022 season marks the 68th consecutive year 
of Goodyear’s involvement with NASCAR,” said Grant. 
“We’re the longest running continuous sponsor in 
NASCAR, and we’re proud of that. That kind of longevity 
takes a lot of trust and commitment, and a tremendous 
amount of communication. It’s ingrained in our culture 
– from the manufacturing floor to the executive offices. 
It’s a partnership that we’re extremely proud of and 
something that we never take for granted. We work at 
continuing that relationship every single day.”
 
NASCAR concluded last season by crowning first-time 
champions in its three national touring series at an  
exciting, season-ending weekend at Phoenix Raceway 

– Kyle Larson in Cup, Daniel Hemric 
in Xfinity and Ben Rhodes in Camping 
World Truck.

While 2021 featured not only those 
changes to the titleholders, it also saw 
some significant changes and highlights 
in its roster of tracks and races. In the 
Cup Series alone, modifications  
included inaugural events on the road 
courses in Austin, Tex., and Elkhart 
Lake, Wis.; a move from the oval to the 
road course in Indianapolis; adding the 
concrete oval outside Nashville, Tenn.; 
and running the spring race at Bristol, 
Tenn., on dirt.
 
Not resting on its laurels, NASCAR has 
advanced its schedule again in 2022 – 
moving the season-opening Clash to  
the Los Angeles Memorial Coliseum, 
returning to Auto Club Speedway and 
adding the longtime Xfinity and Camping 
World Truck Series track outside of 

St. Louis, Mo., to the Cup schedule. And that’s not to 
mention the big news in the sport – the debut of the  
Next Gen car, which has been in development for more 
than two years.
 
“Looking at the consumer tire side of the business, we 
couldn’t be more pleased with the 2022 schedule and, 
of course, the introduction of the Next Gen race car,” 
said Grant. “We already know that the NASCAR fan base 
buys Goodyear auto and truck tires, so when NASCAR  
announced the schedule with several exciting new 
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venues that increase the  
NASCAR fan base, it can mean  
good news for our auto and  
truck tire sales too. And couple 
that with the new car and the  
new 18-inch bead diameter  
race tire in the Cup Series, it 
means a tremendous amount  
of exposure for the Goodyear 
brand and for Goodyear 
technology.
 
“NASCAR has done a fabulous 
job producing exciting on-track 
racing, but quite frankly the 
NASCAR race car and the  
standard consumer street car 
have grown further and further 
apart over the years. The  
Next Gen race car brings that  
similarity back into focus. It’s 
something that everyone in the industry is excited  
about – the OE manufacturers, parts suppliers, sponsor 
and fans. From our standpoint, an 18-inch bead  
diameter tire NASCAR tire bears a lot more resemblance 
to current street tires than the 15-inch NASCAR tire 
we've been running. That means our technology transfer 
from track to street is much more relevant, and that 
helps justify our involvement.”
 
For more on the NASCAR Next Gen car and Goodyear’s 
new 18-inch bead diameter tire, turn to pages 12-14.
 
 
NHRA
 
“The other cornerstone of our racing program is our  
partnership with National Hot Rod Association drag 
racing,” said Grant. “Like NASCAR, the NHRA fan base  
is loyal to the companies that participate in the sport. 
They typically own multiple vehicles and are very  
knowledgeable about what it takes to keep them  
running – and that includes tires. And with a large  

and increasing fan base, that 
makes NHRA a very attractive 
form of motorsports.”
 
The NHRA always provides fun 
and competitive drag racing for 
its fans. Last season did that 
again and saw a strong group 
of champions crowned on 
Goodyear tires.
 
“In the Pro divisions, the three 
champions that we had really 
exemplify the sport and put on
career-defining seasons,” said
Todd Rogers, Goodyear’s sales
account manager for drag racing.
“In Funny Car, Ron Capps 
raced through one of the most 
competitive seasons in history 
to claim his second career title. 
Capps battled down the wire to
overcome his Don Schumacher 

Racing teammate Matt Hagan. In Top Fuel, Steve Torrence 
joined Tony Schumacher as the only drivers to win four 
consecutive championships. Led by crew chiefs Richard 
Hogan and Bobby Lagana Jr., Torrence claimed 11 race 
wins during the season, more than half of the races 
contested in a shortened season. And in Pro Stock,  
Greg Anderson reset the record books for the class, 
claiming his fifth career championship. Anderson raced  
to five wins in nine final round appearances, and now 
leads the category in career wins with 99, surpassing his 
mentor and drag racing legend Warren Johnson.
 
“In the NHRA Lucas Oil Drag Racing Series, we had two 
champions – Rachel Meyer in Top Alcohol Dragster and 
Christopher Dodd in Super Comp. Meyer got behind the 
wheel of her family’s team and won three national and 
three regional races to take the title. The category  
came down to a thrilling winner-take-all race with  
runner-up Jackie Fricke in Las Vegas. Dodd joined elite 
company, winning back-to-back championships. Racing
on the Goodyear D-2775 tire, he’s only the fourth  
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racer to accomplish that feat in the history of the  
ultra-competitive class.”
 
In racing, having a big “footprint” is important in gaining 
maximum grip, and Goodyear’s footprint in NHRA just got a 
whole lot bigger with the company’s addition of the Mickey 
Thompson brand through the Cooper Tire acquisition.”
 
“The acquisition of Cooper Tire, announced early in 2021, 
was important to us in racing because it included the 
Mickey Thompson brand,” said Grant. “What a perfect 
fit. We both have a long history in NHRA drag racing; 
Goodyear has a dominant position in the Pro categories, 
while Mickey Thompson dominates the sportsman area. 
Our goal going forward is to grow both brands. We can 
simplify the areas where we have similar products, we 
can share technology, share manufacturing and share 
distribution. We’re both super excited about what we  
can do together in the sport.”
 
“To say we are excited about Goodyear’s  
acquisition of Mickey Thompson would 
be a massive understatement,” said 
Greg Stucker, Goodyear’s director of  
racing. “Both of our brands have a  
tremendous history in drag racing.  
Our goal is to build upon those legacies, 
and work together in the areas of tire 
development, production, and logistics 
to make both brands even better,  
and make sure our customers see the 
benefits of these cooperative efforts.”

“From an operational standpoint regarding at-track service, 
things will look different for Goodyear this year with the 
addition of the Mickey Thompson brand,” said Rogers. 
“With a long history of high performance on track and 
strong customer relations in the drag racing market, 
Mickey Thompson will continue to produce drag tires  
just as they have in the past. Racers will be able to 
purchase both Goodyear and Mickey Thompson tires 
from one co-branded trackside trailer in 2022, where all 
of our combined customers will be supported as they 
have in the past.”
 
But that’s not all that’s new for Goodyear in 2022. 
Development of new tires and the debut of new classes 
will also highlight the coming season.
 
“We have worked on some bigger tires in our lineup  
for Pro Mod and Top Alcohol Funny Car in 2021, and 
we look forward to building on that progress and getting 
on track very soon with some new development tires,” said 
Rogers. “Factory X is a new NHRA class that will run four 
exhibition races this season. There is a lot of excitement 
around this class, and I think we could see a lot of cars 
ending up out there to compete in this class and moving 
past the planned eight-race schedule in the future.”
 
 
SPORTS CAR
 
“It’s no secret that we’ve been working hard to grow  
our involvement in the sports car area,” said Grant. 
“We’ve updated our existing product line and have been 
expanding our product offerings on a regular basis. 
Those tire development efforts are starting to pay 
dividends, as we’re seeing increased tire sales in almost 
every area. We’re excited about what we’re seeing, and 
our goal is to continue that growth in 2022.”
 
“Last year was a terrific year for Goodyear and our scope 
of sports car offerings inside the USA,” said Jay Chapman, 
Goodyear’s sales account manger for sports car racing. 
“Formula Car Challenge had a great season. Under the 
management of Telo Stewart, the program continues to be 
customer focused, value driven, with very even platforms.
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“We introduced additional sizes  
of the Eagle RS DOT race tires  
with RCMD compound. The market 
reacted immediately with success  
at the SCCA Run-Offs at Indianapolis 
Motor Speedway. Drew Cattell won 
the pole with a new track record in 
American Sedan, and then Scotty 
White turned in a third-place finish  
in Touring 2. This was the first time 
in more than a decade that Goodyear 
Racing achieved a podium finish in 
a DOT class. Inside the Production 
classes, we released a 15-inch radial 
with a new compound -- R410 – and 
had some success.”
 
As has been the case for the last 
several years, Goodyear’s involvement 
in Vintage Car racing has grown and 
continued to develop.
 
“Inside vintage racing, HMSA  
delivered a fantastic show at the 
Long Beach Grand Prix with all 
period-correct cars from the 1970s 
and 1980s that all were on Goodyear 
Racing tires,” said Chapman. “Inside 
HSR, we saw a surge of momentum 
as Vintage Stock Car racing is showing 
unprecedented growth. These cars 
are not only branded Goodyear, but 
brand ambassadors like Bill Elliott continue to drive and 
represent Goodyear in such a positive light. Another area 
of growth is Vintage Indy Car. Vintage Indy Registry is  
the leading the growth of historic Indy cars, and inside 
SCCA our customer base continues to grow.”
 
Goodyear continues to develop products and support  
the wide reaching world of sports car racing.
 
“Building off last year, we are excited for 2022,” said 
Chapman. “The Formula Car Challenge is going to continue 
forward with a spec Goodyear Racing tire for the FM 
class, while we work to reintroduce a radial for the faster 
platforms. The Goodyear Racing DOT tire line continues 
to grow as we introduce more sizes to the line up.
 
“Inside SCCA, we see positive growth as we continue  
to refine our P1 and GT1 tires, while still supporting  
our customer base in each open competition class. And  
in vintage, we are releasing a new tire that competitors 
in vintage stock cars have been asking for. This tire will 
have the look of our professional stock car tire, but has 
an entirely new construction and compound developed  
to better suit vintage stock cars and short sprint races.”

Sports Car racing is a sport that has
many different entities, racing nearly 
every style of car on all types of 
tracks and circuits. Staying on top of 
this area is a monumental task, and 
Goodyear remains up for the challenge.
 
 
SRX
 
Auto racing has long held a major  
part of the American scene, but 
the 2021 season saw a new series 
emerge and put its stamp on the 
sport – Superstar Racing Experience. 
SRX combined a roster of racing 
superstars with some of the country’s 
most historic short track venues  
to create a stunning debut.
 
“Doing what SRX did last year  
and starting a new racing series  
is incredibly difficult,” said Grant.  
“I can’t tell you how many times  
we’ve been asked to supply tires  
for a brand new racing series that 
ends up never happening -- that’s  
the norm. But Ray Evernham and  
Tony Stewart were able to make it 
happen, and we’re extremely pleased 
that they chose Goodyear as a tire 
partner. Their formula for success  
is perfect – take experienced drivers 

from various forms of motorsports, put them in identical 
cars, and race at the grassroots short tracks across 
America. Many of the drivers raced on Goodyear racing 
tires during the careers, and the Goodyear brand was  
the tire of choice at a lot of the short tracks in the  
U.S. at one time. Goodyear as the sole tire supplier in 
the SRX series makes sense for Goodyear, and is a good 
fit for SRX. The first season was unbelievably successful 
and we’re excited to see what the 2022 season brings.”
 
“Its not often a new racing series comes along and has 
the impact that SRX did in 2021,” added Stucker. “The 
on-track performance at some of the country’s iconic short 
tracks, and the involvement of some of the sport’s all-time 
greats, along with current stars, made it a huge success. 
We’re proud to be a part of it and can’t wait for season two.”
 
SRX will maintain a six-race schedule, but it will visit  
four new tracks in 2022. Remaining on the schedule  
from season one are Stafford (Conn.) Speedway and 
Nashville (Tenn.) Fairgrounds. Joining the schedule are 
Five Flags (Pensacola, Fla.) Speedway, South Boston 
(Va.) Speedway, I-55 (Pevely, Mo.) Raceway and  
Sharon (Hartford, Ohio) Speedway.
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NASCAR NEXT GEN CAR DEBUTS 
GOODYEAR DEVELOPS 18-INCH BEAD DIAMETER TIRE

The 2022 NASCAR Cup Series season marks the highly 
anticipated debut of the Next Gen car. For the sport,  
and specifically for Goodyear, it also means the move  
to a new tire on an 18-inch diameter wheel after decades 
of running on a 15-inch diameter wheel.
 
It has been a colossal undertaking for all involved, with 
more than two years of testing and development.
 
“The move to Next Gen is certainly the most significant 
change to the Cup Series vehicle in decades,” said  
Greg Stucker, Goodyear’s director of racing. “A successful  
redesign the magnitude of Next Gen is a huge project, 
and one that has required the coordinated effort of the 
entire industry. The cooperation among NASCAR, the 
OEMs, the race teams and Goodyear has been key 

throughout 
the project, 
from defining 
critical design 
parameters 
early on, to 
aligning on 
performance 
at every test along the way.”
 
It has been several decades since Goodyear has 
helped lead such an impactful change in the sport.
 
“In the early 1990s, Goodyear led the change from 
bias to radial tires, which enabled an evolution of 
the vehicle over several years,” said Stucker. “But  
Next Gen is a wholesale redesign, impacting all parts
of the vehicle, from chassis configuration, to suspension,  
to aerodynamic elements, to tires and wheels.”
 
NASCAR deciding to completely redesign its Cup  
Series car gave the sport the chance to program in a
lot of advancements that will help teams on the track, 
but will also update the look of the cars to more closely 
resemble what the sport’s fans drive on the street.
 
“Incorporating an 18-inch bead diameter tire into the 
Next Gen design is a major element of the project,”  
said Stucker. “The desire for the larger bead diameter 
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is consistent with the theme  
of maintaining the OE relevancy  
of the vehicle design. The  
18-inch diameter tires on  
Camaros, Mustangs and Camrys are 
the norm in dealer showrooms.”
 
That opportunity also presented a challenge – 
designing a low-profile tire that will fit the new Cup car 
while still being able to handle the loads it generates.
 

“The shorter sidewall of the lower profile tire affects  
the tire’s ability to carry load, the major challenge  
to overcome in the design process,” said Stucker.  
“Although 18-inch bead diameter racing tires have been 
around for years, Goodyear is the first tire company  
to develop such a tire for the high, sustained load duty 
cycle of a Cup Series vehicle in the environment of  
oval track racing.”
 
And that challenge had to be met by a monumental  
engineering effort by Goodyear, whose racing history 
goes back to the beginning of the 20th Century and  
has continually evolved and advanced for more than  
120 years.

“There has been a continuous 
effort of tire modeling, tire  

builds and lab testing to  
develop the constructions that 

provide the necessary on-track  
performance,” said Mark Keto,  

Goodyear’s NASCAR project manager. 
“The biggest challenge has been maintaining  

the necessary flexibility to change quickly as the new  
car evolved. The learning curve has been steep with 

NASCAR and the race teams, and the  
performance requirements changed along 
with that. As the teams learned what the  
car needed from a set-up standpoint, the  
tire performance targets changed and  
we had to adapt.
 
“We have worked closely with the teams  
and OEMs throughout the process to  
understand what parameters the tires  

will see on the race 
track. Teams regularly  
provide car simulation 
feedback to Goodyear 
that we use to  
modify our in-house 
tire testing in the  
lab. The tire  
constructions were 
then able to be 
refined to meet  
the necessary  

                                         performance requirements  
               before they ever saw the race track.”
 
The 18-inch bead diameter tire has seen quite a bit  
of track time before the 2022 ever got here. At-track 
testing for this project stretches back three seasons.

“Between Goodyear tire tests, OEM wheel force tests 
and NASCAR organizational tests, there have been  
more than 30 at-track tests to prepare for the Next Gen
car,” said Keto. “The first test was at Richmond back 
in October of 2019. The test schedule was developed 
through a collaborative effort between Goodyear,  
NASCAR and the OEMs. Goodyear’s input into what 
tracks were necessary for testing was based on our 

continued on next page



experience in  
knowing what tracks 
typically utilize  
similar construction 
and compound  
set-ups. NASCAR 
and the OEMs also 
had input based  
on necessary  
testing for car  
development and 
gathering useful 

data for all of the different types of tracks. We all worked 
closely in the development of the overall and individual 
test plans to make sure we were successful in our  
desired learnings.”
 
And while Goodyear had to put the design, engineering  
and testing programs in place, the company also had  
to incorporate some re-tooling at its Akron, Ohio-based 
manufacturing facility, as well as it’s mounting and  
distribution facilities.
 
“Equal to the challenge of designing and developing  
the 18-inch tire for Next Gen, was ensuring we had the 
manufacturing capability and capacity to produce the 
product, and the mounting and balancing equipment to 
service it,” said Stucker. “Goodyear has produced  
18-inch race tires for years, but not in the volume  
necessary to support the needs of the NASCAR Cup  

Series. This meant a multi-million dollar investment  
in our facilities at Innovation Center Manufacturing,  
to expand the capabilities of every part of the  
production process.
 
“Likewise, service of an 18-inch tire and aluminum 
wheel assembly requires a change to the most appropriate 
mounting and balancing equipment at both our pre-mount 
facility in Cornelius, N.C., as well as the at-track service 
operations for all events.”
 
At the end of the day, one can only think of the old  
adage – “The more things change, the more they stay 
the same.” While Cup teams will race on a new tire for 
the 2022 season, Goodyear will maintain its presence  
at the track every week, with its continued excellence 
and commitment to the sport of NASCAR.
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For Goodyear Eagle racing tires in the NASCAR Cup Series,  
NASCAR Xfinity Series & NASCAR Camping World Truck Series

VE
NU

E 
GR

OU
PI

NG
S GROUP 1 Atlanta 

 Daytona
 Talladega

GROUP 2 Charlotte
 Darlington
 Dover
 Homestead
 Kansas
 Las Vegas
 Michigan
 Nashville
 Texas

GROUP 3 Bristol (Concrete)
 Pocono
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2022

GROUP 4 Gateway 
 New Hampshire
 Phoenix 
 Raceway Park
 Richmond

GROUP 5 Martinsville
 L.A. Coliseum

GROUP 6 Charlotte Roval 
 Circuit of the  
    Americas
 Indianapolis
 Mid-Ohio
 Portland
 Road America
 Sonoma
 Watkins Glen

GROUP 7 Bristol (Dirt)
 Knoxville 



Belt Package 
helps control footprint shape  
and generate cornering power 

Apex 
in some tires, a sidewall insert 
to enhance steering response 
during cornering

Bead 
interface between
the tire and wheel

Carcass Plies
help provide resilience  
and load carrying capability

Tread Pattern
helps provide  
traction capabilities

Tread Compound 
aids traction and 
wear in varying 
driving conditions

Tread Compound
helps provide grip 
to the race track

Belt Package
helps control footprint  
shape at high speeds 

Carcass Plies
helps provide load 
carrying capability

Inner Liner 
(15-Inch Tire Only)
serves as an inner tire 
to help support the race car 
if the outer tire is punctured

Rim
built to help accommodate 
inner and outer tires

Bead
interface between
the tire and wheel Apex

helps control sidewall 
stiffness

Eight-Digit  
Barcode Identifier

Spring Rate

Tire Size 
section width, aspect ratio 
and bead diameter

Product Code

Tire Classification

Tire D Code
identifies mold, construction 
and compound combination; 
also found on tire sidewall

Sequence Number
identifies tire production 
sequence

Every new Goodyear race tire  
is delivered with a tire label.

PASSENGER 
TIRE CUTAWAY

NASCAR TIRE 
CUTAWAY

RACE TIRE  
LABEL DATA

CUTAWAYS & TIRE LABEL DATA
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RACE TIRE FACTS
 NASCAR NASCAR NHRA
 15-INCH 18-INCH REAR TIRE
 Xfinity & Truck Cup Series Funny Car & Top Fuel
 
CONSTRUCTION Radial Radial Bias-ply 

WHEEL SIZE 15 inches  18 inches 16 inches

TIRE WEIGHT 23 lbs. 22 lbs. 48 lbs.

TIRE + WHEEL 57 lbs.  48 lbs. 67 lbs. 
WEIGHT

 
(Without inner liner)

AVERAGE TIRE 
88.5 inches 89.7 inches 115 inchesCIRCUMFERENCE   

 

AVERAGE 
3/32 inch 3/32 inch 5.5/32 inchTREAD DEPTH   

TREAD WIDTH 11 inches 12.5 inches 17.3 inches

RECOMMENDED 
10 to 54 PSI 10 to 52 PSI 6.5 PSI

 
INFLATION

 

TOP SPEED 200+ mph 200+ mph 300+ mph 

TIRE LIFE 80 to 100 miles  80 to 100 miles 2 miles 
 (Fuel run) (Fuel run) (6 to 8 passes) 

NUMBER  
Approximately 20 Approximately 25 One

 
OF DISTINCT
TIRE CODES

 

TIRE COST $509 each $512 each $937 each
 (Leased by teams) (Leased by teams) (Purchased by teams)
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1901 Goodyear’s first foray into racing,  
and its first victory, came when Henry Ford 
put Goodyear rubber on his car sponsored  
by the Detroit Driving Club.

1916 Goodyear launched its first serious 
race tire development program. Cars  
equipped with Goodyear Cord Tires began 
dominating U.S. racing circuits.

1919 Goodyear tires were on the winning 
car in every major race this year, including  
the Indianapolis 500.

1922 Having accomplished its goals and 
faced with economic uncertainty, Goodyear 
dropped out of active racing participation.

1954 Goodyear conducted tire tests at 
Darlington, S.C., for the NASCAR Convertible 
Series. The featured Goodyear tire was  
the Police Special. It marked the unofficial 
re-entry into racing.

1957 Goodyear asked NASCAR drivers  
Lee Petty and Darel Dieringer to do limited 
race tire testing in West Palm Beach, Fla.

1958 Official re-entry into racing.

1959 At NASCAR’s Darlington race, 
Goodyear went head to head against 
Firestone. Driver Jim Reed finished first  
on Goodyear tires.

1960 Goodyear won its first 
international sports car race with 
Maserati driver Stirling Moss at the 
Grand Prix of Cuba, and won the 
Daytona 500.

1963 A.J. Foyt persuaded  
Goodyear to authorize a development 
program for the Indy 500, after a  
44-year absence.

1964 Foyt won the Indy Car season’s  
first race (Phoenix) on Goodyear racing tires.

Goodyear won the 24 Hours of Le Mans with 
Dan Gurney and Bob Bondurant in a GT Cobra.

1965 Twelve Indianapolis 500 cars ran  
on Goodyear tires, starting the Indy Car  
phase of the tire war with Firestone.

Goodyear developed the crashworthy fuel cell 
for Indy-style cars, to reduce the risk of fire.

Goodyear won its first Formula One World 
Championship title.

1966 Goodyear produced its Lifeguard 
Safety Spare for NASCAR stock car racing, 
referred to as the “tire within a tire.” NASCAR 
mandated its use. Goodyear shared its tire 
safety technology, even during a tire war.

1967 A.J. Foyt rolled into Victory Lane  
at the Indianapolis 500 on Goodyear tires – 
the company’s first Indy 500 win since  
its re-emergence in racing.

1968 Since 1968, every NASCAR 
champion of the premier Cup Series has  
been on Goodyear tires.

1974 Firestone withdrew from all  
forms of racing.

1978 The tire war began between  
Goodyear and Michelin in Formula One racing.

1980 Formula One race tire production moved 
to Akron, Ohio, from Wolverhampton, England.

Goodyear withdrew temporarily from  
Formula One racing from December 1980  
to June 1981.

1981 Goodyear “Eagle” tire officially 
replaced “Blue Streak” as the designation 
for its racing tires. The company’s high 
performance passenger tires also adopted  
the “Eagle” name.

1982 Since the startup of the NASCAR 
Xfinity (formerly Busch and Nationwide)  
Series in 1982, all the champions have won 
on Goodyear Eagle tires.

1983 Goodyear’s radial rain tire for Formula 
One cars, introduced at the Monaco Grand 
Prix, featured a unidirectional “Gatorback” 
tread pattern.

1984 Goodyear introduced its radial slick 
tread tires to Formula One. The first radial 
victory was at the Belgium Grand Prix.

Michelin withdrew from Formula One racing.

1987 Hoosier, a Lakeville, Ind., racing tire 
company, competed with Goodyear in the 
NASCAR Xfinity Series.

1988 Hoosier entered NASCAR Cup racing. 
A Hoosier win at Richmond, Va., stalled 
Goodyear’s Cup win streak at 464. 

1989 Goodyear introduced the radial tire 
at North Wilkesboro, N.C. – and Dale Earnhardt 
won the race. Hoosier soon withdrew from 
NASCAR’s top tier.

1991 Goodyear’s tubeless version of 
the inner liner safety spare, or shield, was 
introduced. It eliminated the innertube and 
most tire air equalization. 

1992 Goodyear introduced its Short Track 
Special racing Eagle for asphalt tracks and 
launched new yellow-lettered Eagle race tires 
for NASCAR Cup.
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1993 Every race on the NASCAR Cup 
schedule ran on the new breed of Goodyear 
Eagle radial racing tires. Bias-ply tires were 
relegated to the history books.

The Aquatro wet weather tire was introduced 
in Formula One. 

1994 Hoosier returned to NASCAR Cup 
and Xfinity racing but withdrew at the end of 
the season.

Goodyear reached two milestones: the 300th 
victory in Formula One at Barcelona, Spain, 
and the 300th consecutive victory in Indy Car 
at Vancouver, B.C.

1995 Goodyear was the sole tire supplier 
to four top racing series, all with open tire 
rules: Formula One, NASCAR Cup, NASCAR 
Xfinity and NHRA drag racing’s top classes.

The 1,000th Goodyear NASCAR Cup victory 
was reached in April by Jeff Gordon at Bristol. 

In competition with Bridgestone on the Indy 
Car circuit, Goodyear won 15 of 17 races, 
including the Indianapolis 500.

1996 The Indy Racing League was formed, 
splitting from CART. Goodyear continued to 
battle Bridgestone in both series.

1997 In April, Goodyear was selected as 
the “Exclusive Tire Supplier” for NASCAR’s 
top three series.

1998 Goodyear introduced its wet  
racing tire for NASCAR Xfinity Series road 
course events.

After 368 victories and 25 Drivers’ World 
Championships in Formula One, Goodyear 
resigned as a tire supplier after the  
1998 season.

1999 Goodyear left open wheel racing’s 
CART and IRL series. In the four-year IRL 
history, Goodyear earned two driver titles,  
two tire manufacturer titles, two Indy 500 
wins and 17 total victories. 

2001 Goodyear was selected as sole tire 
supplier to the NHRA’s Top Fuel and Funny  
Car classes.

2002 During its return to NASCAR North 
Series, Goodyear tires helped set 11 track 
qualifying records.

2005 Goodyear became the sole supplier 
to the new NASCAR Grand National Division’s 
West and Busch North series.

Production of bias-ply tires for sports, 
sprints and drag racers returned to the Akron 
Innovation Center Manufacturing Plant from 
Goodyear’s Santiago, Chile, plant.

Grand-Am’s new Daytona Prototype sports car 
class competed solely on Goodyear radials.

Goodyear marked the Eagle tire brand’s 25th 
anniversary, for both race and street tires. 

2006 An industry first, Goodyear 
employed RFID technology on a production  
scale to track tires under a new leasing 
program in NASCAR’s top three series.

All race tire production is moved under one  
roof at the Akron Innovation Center complex.

2009 Goodyear developed a new NASCAR 
wet weather tire with a tread pattern based 
on the popular Eagle F1 All Season street 
tire. It is run for the first time in a NASCAR 
Xfinity Series race at Circuit Gilles Villeneuve 
in Montreal in August.

Celebrated its 1,500th NASCAR Cup victory, 
by Carl Edwards at Michigan in August.

2010 Became the “Official Tire” of the 
World of Outlaws series.

2012 Goodyear begins testing and 
development for the Sixth generation NASCAR  
Cup car, introduced for the 2013 season.

2013 Goodyear debuts its multi-zone tread 
technology at Atlanta Motor Speedway. The 
new right-side NASCAR tire combines two 
different rubber compounds to form Traction 
and Endurance Zones.

2014 Celebrated 60 consecutive years of
supplying race tires to NASCAR and its drivers.

2015 As part of a broader “throwback” 
initiative during the Labor Day weekend races  
at Darlington Raceway, designed to honor 
the track’s storied past in NASCAR racing, 
Goodyear replaced its yellow “Goodyear 
Eagle” lettering on the tire sidewalls with  
a white Goodyear logo to imitate the design  
of NASCAR tires used in the 1970s.

2017 Announced new multiple year 
agreement with NASCAR.

Introduced Option tire for All-Star race at 
Charlotte Motor Speedway. 

2018 Changed wet weather tire sidewall 
lettering to white from the standard yellow.

2021 Goodyear signs on as entitlement 
sponsor of the spring NASCAR Cup race at 
Darlington Raceway. The Goodyear 400 was 
run on Throwback Weekend at the track in May. 

Ended the season with a total of 1,945  
victories in the NASCAR Cup Series. 

2022 Goodyear moves to an 18-inch bead 
diameter tire in the NASCAR Cup Series to  
go along with the debut of the Next Gen car. 

Mickey Thompson brand tires become part  
of the Goodyear Racing family with Goodyear's 
acquisition of Cooper Tires.
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STU GRANT  
RECEIVES NASCAR’S  
BUDDY SHUMAN AWARD  
AT NASHVILLE CEREMONY

At the NASCAR Awards Ceremony in Nashville, Tenn., 
this past December, Goodyear Racing’s Stu Grant was 
awarded the 2021 Buddy Shuman Award, one of the 
most prestigious honors in the sport which recognizes 
individuals whose efforts and contributions help advance 
the sport of stock-car racing. 

Grant, Goodyear’s general manager of global race tires, 
has now led the company’s racing program for 25 years.  
He originally joined Goodyear in 1972 after graduating 
from Iowa State University with a degree in chemical  
engineering. He has held many positions inside the  
company, several of them in the racing division.

20

NASCAR
Cup Series Kyle Larson
Xfinity Series Daniel Hemric
Camping World 
    Truck Series Ben Rhodes

SRX
Inaugural Champion Tony Stewart

NHRA
Camping World Drag Racing Series
Top Fuel Steve Torrence
Funny Car Ron Capps
Pro Stock Greg Anderson

Lucas Oil Drag Racing Series
Top Alcohol 
    Dragster Rachel Meyer
Super Comp Christopher Dodd

SPORTS CAR
Formula Car Challenge 
presented by Goodyear
FM Bill Weaver
PFM Ethan Rapp

Sports Car Club of America  
2021 Run-Offs

GT3  Troy Ermish
GTL Scott Twomey
P1 Lee Alexander
P2 Tim Day Jr.

 

GOODYEAR’S KRAMER  

2021 RACING CHAMPIONS
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PRESENTS NASCAR CHAMPION THE  
COMPANY’S GOLD CAR AWARD

Goodyear Chairman/CEO/President Rich Kramer  
attended NASCAR’s annual awards ceremonies in  
Nashville in December and presented 2021 NASCAR  
Cup Series champion Kyle Larson with the prestigious 
Goodyear Gold Car award.

Along with Kramer and Larson, Goodyear’s Gold Car  
reception was attended by Rick Hendrick, Jeff Gordon 
and other representatives from Hendrick Motorsorts; 
many key NASCAR officials, including Jim France, Mike 
Helton and Steve Phelps; members of the NASCAR  
media corps; and Goodyear Racing staff.

The Goodyear Gold Car award is an exact 1/12-scale 
replica of the NASCAR Cup champion’s car, and has  
been presented annually since 1985.
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Goodyear is one of the world's largest tire companies. 

It employs about 72,000 people and manufactures 

its products in 55 facilities in 23 countries around the 

world. Its two Innovation Centers in Akron, Ohio, and 

Colmar-Berg, Luxembourg, strive to develop state-of-

the-art products and services that set the technology 

and performance standard for the industry. For more 

information about Goodyear and its products, go to 

www.goodyear.com/corporate.  
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